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IIOPTPET

ENTERTAINMENT
DESIGN CORPORATION

«MckyccmBo du3aliHa — 3mo 6anaHc Mexcdy UCKYCCmBOM U KoMMepyuet»

ntertainment Design Corporation

(EDC) - TuTynoBaHHasg [Ju3ai-
HEpCKO-NPOAIOCEePCKast KOMIAHUS CO
mrab-kBapTupoir B Jloc-AHmKesece.
EDC codeTaeT B cebe HempeB30iieH-
HOe BU3yasllbHOE HCKYCCTBO, XyJ0Xe-
CTBEHHble CIOXKETbl W TeXHUYecKoe
MacTepCTBO /i CO3/1aHUsI aTMOoCcdepbl
M OIIyLIeHUH, CIIOCOOHBIX BOCXHMINATH
Y U3YMJISITh 3pUTEJIEN 110 BCEMY MUPY.

[Tof, TBOpYECKHUM PYKOBOACTBOM Hpe-
3UJleHTa W Ju3aiiHepa ¢ GoraToi
¢danTasueit Jxepemu Peitnrona, EDC
3aHUMaeTcs pa3paboTKON Au3alHa U
MNPOJOCUPOBAHUEM PA3/JUYHBIX MepO-
NPUSITUHM, HauyWHas C KPYMHBIX MeX-
JYHApOJHBIX COOBITHUH (LepeMOHUU

Anekc Kanne, [[xepemu PevintoH, Kpuc Ctenax

3umnmne Onumnuiickne urpel. LiepemoHus oTKpbITHS
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OTKPBITHA U 3aKPbITUA 3UMHUX OJIMM-
nuiickux urp 2002 roja ¥ 3akaH4u-
Basgd TeMaTHYeCKMMHUATTPAKLHMOHAMU
(CraneDance(«TaHern, xkypaBJeit») B
komisiekce Resorts World Sentosa B
CUHramnype, KOTODbIM sIBJseTCs ca-
MBbIM BBICOKHM aHHMAaTpPOHHBIM aT-

TPAKLHOHOM B MHUpE).

\

3umHue Onumnuiickme urpbi.
LlepeMoHusi 3aKpbITHS

PeiinToH poc Ha oTpaseHHON depme
B 3uM6abBe. OH 3a6aBJjisjics CO3Ja-
HHEeM KYKOJI U3 [JIMHbl U PUCOBaHUEM

%

[xepemu PeiintoH n Anekc Kanne

3CKH30B MECTHBIX IITHI] ¥ )KHBOTHBIX C
TOr0O MOMEHTA, KaK Haya/ JiepXaTb B
pyKax KapaHjaul B mecTHaguaTh JeT
napeHb pa3paboTaj Au3allH CBOEro
HepBOro NpUpoAHoro napka. [loayyus
XyZ0KeCTBEHHOE 06pa30BaHue, 3a 10-
clleiHUe TPU JAecATUJIeTUs PeHsITOH,
OJlapeHHbIN Ju3alHEPCKUMH CIOCO6-
HOCTSMM W 6e3rpaHU4YHBbIM BOO6pa-
JKEHHeM, 000TaTHJl MHOXECTBO KOH-
LIEPTHBIX BBICTYIJIEHUH HM3BECTHBIX
apTUCTOB, NPa3JAHUYHBIX MepOoNpus-
THH U IOCTAaHOBOK.

3a cBoW AM3aliHEpPCKYH Kapbepy
J’KepeMH y4acTBOBaJl B CO3JJaHUHU
GOJIBIIOr0 KOJIMYeCTBA TeaTpajbHbIX
U xopeorpapuyecKux IMOCTAHOBOK,
KUHOQUJIBMOB, IIepEMOHHUH Harpax-
JleHHs], KOHIePTHBIX BBICTYIJIEHUH,
TeMaTU4YeCKUX NapKOB UTOProBo-pas-
BJIEKATEJIbHBIX [IEHTPOB.

ApxurtekTypHbl ausaliHep Kpwc
Creiimx npumesn B EDC ¢ Gosbuium
ONBITOM PaGOThI B peasiu3allu Kpym-
HBIX apXUTEKTYPHBIX IPOEKTOB.

«W3HayanpHO s pabGoTajs MeHeKe-
poM 1o Au3alHy OPUJIMAHTOBBIX
U XpycCTalbHbIX aTTpakuuoHoB EDC
B Galaxy Macau», pacckasblBaeT
Crel K.

«Pabora B EDC MHe oueHb HpaBUTCS
ellé ¥ HaIMYKMeM IHUPOKOTo pAJa Npo-
€KTOB. ApXUTEKTOpBI, KaK IpaBUIJIO,
paboTawT B dpupMax, crenuaaiusupy-
IOLIUXCS Ha HECKOJIbKHUX THUIAax IMpo-
ekToB, HO B EDC Haa pa6oTa 0xXBaThlI-
BaeT HEMMOBEPHO WIHPOKUH CIEKTP
NpPOEKTOB. B 3HAUUTE/NbHOHN CTeneHU
Takoe pa3HoobGpa3sue CBS3aHO C 6ora-
To# paHTazuel Jpxepemu B chepe fu-
3aitHa. Ero BuJieHUe MOJy4YUsIO MpH-
3HaHUEe CpeAu KJUEHTOB, KOTOpble
yBepeHbl, YTO HE3aBUCUMO OT TUNa
npoekta, EDC co3gaer 3axBaTbiBalo-
Liye KOHILeNUUH, Jexallhe B OCHOBe
BCeX JAM3alHEepPCKUX MPOIECCOB KOM-
MaHUuMY, - AeauTcs CTenmK.

3a rogpe! TBOpUuecTBa PeilnToH 06be3-
JWJ1 BeCb MUp KaK Au3aliHep, paboTas
Ha/i MaclITabHbIMU pa3BJieKaTebHbI-
MU MeponpusaTUsAMHU B AHriuu, Ppan-
uuy, K0xHo#t Appuke, Kurtae, H0xHoM
Kopee, Cunranype, CaynoBckoi Apa-
Buy, MonTe-KapJio, Makao, ABcTpanu-
uu CoenuHeHHbIx llITaTax.

[xkepeMu PeHITOH Tak roBOpUT O
cBoelt komnauuu: «EDC - 3T0 gusai-
HepcKo-npoAtocepckass ¢upma, obe-
creyuBamwLlasd HeCKOHYaeMbli MOTOK
ujel U pemweHU. Mbl ropAuMCcs TeM,
YTO y HaC UHAMBU/AYAJbHBIH TMOAXOJ

[xepemu PeiintoH n Kpuc Cteigx
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leHepanbHbIN niaH

K MOTpPeOGHOCTAM KJUeHTOB. JIto6oi
Halll 3aKa3YMK MOXeT ObITb yBEPEH,
YTO ero MpoeKT O6yAeT peaTU30BbI-
BaTb liesleyCTpeMJIeHHass U CIJIOYéH-
Hasl KOMaH/a TBOpYECKUX mnpodeccu-
OHAJIOBY.

[Tocsie Toro, Kak KocTsAk koMaHabl EDC
corylacoBajl C KJHEHTOM KOHIIEeNIHIO
npoekTa, PeitniToH dopMupyet 3Be31-
HY0, a 3a4acTyl0 U MeX/YHapOAHYIO
KOMaH/ly NOCTaBIIHUKOB, A1U3alHEPOB,
WH)XEHEPOB M TEXHUYEeCKHUX CIelLH-
aJIUCTOB, KOTOpbIEe CONPOBOXK/JAAIOT
NPOEKT Ha CTaAusIX CTPOUTEJBbCTBA,
MOHTaa, TECTUPOBAHUS U HAJIaJIKH, a
TaK)Xe MHCTPYKTaXka 3KCIJIyaTalMOH-
HOM KOMaH/bl.

Puyapp Bekciep, npoarocep, HOMUHU-
poBaBIMiics Ha «OcKap», U JUPEKTOP
no npoektaMm EDC, pacckasbiBaeT 06
OTHOLIEHWH KOMIAaHUU K KJHUeHTaM:
«B nepByro o4yepesb MbI BBISICHAEM H
yTOYHsIEM HX MOTPeGHOCTH U OXUJA-

Hud. Kak mpaBuiio, AJ1s 3TOrO Halia
KOMaH/la BCTpeYaeTcs C KJUEHTOM
Y BBIE3KaeT Ha 00'bEKT, a TaKKe H3-
yyaeT IUIaHbl M JpPYTyl0 COOTBET-
CTBYIOILYIO JoKyMeHTanuw. Ilocie
YTOYHEHHUsI BCEX NapaMeTPOB, Mbl pas-
pabaTbiBaeM TeHIUIAaH aTTPaKLHOHA,
COCTaBJIsIEM NIPe/IBAPUTENBHYIO CXEMY
C HaHeCeHHEeM BCeX IOTEeHIHATbHBIX
TeMaTUYeCKUX U pa3BJeKaTeJbHbIX
3JIEMEHTOB: apXUTEKTYpbl, aTTpakK-
LIMOHOB, CLeH, W/WJIH TOPTOBBIX TO-
yeK. B reHnsiaHe nokasaHbl BapUaHThI
MHTEerpalyy BCeX 3THUX 3JIEMEHTOB C
Lesblo obecrnedyeHUs KOMILIEKCHOTO
roCTeBOro OIbITa B aTMocdepe Hccie-
JIOBaHUM, MPUKJIIOYEHUH U pa3BJieye-
HUH, YTO B CBOIO OYEPE/Ib B KOHEYHOM
cyeTe obecneyrnBaeT 6oJiee BBICOKYIO
JIOXOZHOCTb B PacyéTe Ha NOCETUTEIA.

Hamm HoOBble KJIMEHTBI 4acTO YAUB-
JIAIOTC CTOMMOCTH aTTPaKIMOHOB,
KoTopast cocTaBseT oT 1 go 70 MJH.
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nostapoB. OJHAaKo OHU  GBICTPO
NOHMMAKT,YTO €CJU COOTBETCTBYIO-
MK aTTPaKLMOH YCTAaHOBUTh B Ipa-
BUJIbHOM MECTe, TO NepBOHavabHble
W3JePKKU MepeKphIBAITCA 3a CYET
yBeJIMYeHUsl BpeMeHU MpebGbiBaHUS
NoceTUTesIeN U JOXOJHOCTHU B pacuéTe
Ha MOCETUTEJIs, YTO B UTOre obecre-
YyBaeT BbICOKYI0 OKylaeMOCTb UHBe-
CTHUI[MH»

Anexc M. Kane - aupekTop no gusai-
Hy EDC. limes1 3a nyieyamu onbIT pabo-
TBI B KHHO, TeaTpe U Ha TeJIeBUJI€HUY,
Anexc o6oraTi KOMIIAHUIO CBOMM Ta-
JIAaHTOM CO3/aHUsl XYyZ0XKeCTBEHHBIX
crokeToB. «B kaxxzaoM npoekrte EDC»,
nenutcs Kane, «s gesnato ynop Ha cio-
xeT. [[pumepoM atoro aBsgercs Crane
Dance - ucTOpus JIIOOBU JIByX T'UTAHT-
CKMX aHMMaTPOHHBIX »KypasJell. [Ipu
CO3/laHUM 3TOr0 NMpOeKTa BO3HUKaIU
ciefyomue Bompochl: «Kak Ta uau
WHas 4acTb Ju3aiiHa OyjeT nepeja-

BaTh JI0G0BHBIe 4yyBcTBa? Kak o6e-
CNEeYUTh YCTOHYUBOCTh 3TOU MPHUUY/-
JIUBOX KOHCTPYKLUU?».

J>epeMH He OCTaHaBJIMBAeTCs HA Jj0-
CTUTHYTOM, U €ro BUJeHUE NPOEKTOB
fenaet EDC ynuMBUTENIBHOM M yHU-
KaJIbHOM KoMmaHueM. [1o ero MHeHUIO,
paboTa gu3aliHepa [JO/DKHA OXBAaThI-
BaTb pa3HOOOpa3Hble HampaBJeHUs
W BU/BI U3aliHa, 6YAb-TO TeaTpasb-
HbIH, TEKCTUJIbHbBIH, apXUTEKTYPHBIH,
Me6eJIbHBIM, MabJUK-apT, MyJIbTHMeE-
JUHHBIA, KWUHO, MY3bIKaJIbHBIH, aT-
TPaKLMOHHBIN WU MapKOBBIH.

PeiiTOH NpuBJIeKaeT KOMaHAY CHelu-
aJIMCTOB MHUPOBOTO KJacca, KOTOPbIe
NPOBOAAT aHa/IU3 3KOHOMHYECKON
1[eJ1ec006pa3HOCTH, CTOMMOCTH U
JlOJITOBEYHOCTH 00bekTa. PpaHyecka
Hukonac, HauMHaKIWN AU3aliHep U3
JloMuHuKaHCcKoH Pecny6snku, 6bLia
Jlydlled BBIMYCKHUIEH KOJLIe[pKa UC-
KyccTB U AusaiiHa Savannah College
of Art and Design (oaHO U3 Jy4IIHUX
B MUpe y4yeOHbIX 3aBeJleHUl B chepe
UCKYCCTB W Ju3aliHa U OJHO U3 He-
MHOTHX, TOTOBAIIAX HPOAKCEPOB H
Iu3aliHepoB B cdepe TeMaTHYECKUX
pa3ByieyeHUH).

«PpaHyecka obecrneynBaeT B HalleH
KOMaH/Jle HeoOXOAUMbIA  GaJsaHC»,
ropoput Bekciep, «3a C4€T cBoew
YHUKaJIbHOH TOYKH 3pEHMUs, a TaKKe
CUJIbHBIX TEXHUYECKUX HaBBIKOB. Bce
pa3HOOOpa3Hble TEKCTbI, CXEMBbI, BHU-
JleoMaTepHasbl U UIJIOCTPALMH, CO3-
JlaBaeMble HAMH Ha 3Tane pa3paboTKU
KOHIIEINIMH, NPOXOAAT Yepe3 pyKU
®panyecku. Ha ocHOBe 3THX MaTepu-
aJIoB OHAa FOTOBUT sIpKUE, 0POPMIIEH-
Hble CO BKYCOM Ipe3eHTaLUH, C I0-
MOLIbI0 KOTOPBIX HAIIUM KJHEHTaM
Jlerye MOHATh AU3aHHEPCKUH 3aMbl-
ces».

Jloctuxkenuss EDC  6bLIM  OTMeve-
Hbl HarpaZiaMyd acconvanuid B cde-
pe  TeMaTHYeCKHX  pas3BJedYeHUH
3a «Freemont Street Experience»,
«Titanic: TheExperience», iepeMoHHUI0
oTKpbITUA OsnnMnuickux urp 2002
rofia, a TakXe 4eTbIPbMA NPEMHUAMU

KypopTt ocTposa CeHTo3a, oy «TaHew XypaBeri»

«IMMu». TeM He MeHee, BceMUpHOe
npusHanue EDC npuHec npoekT Crane
Dance.

PykoBoacTtBo Resorts World mnopy-
yuno EDC paspa6oraTh Au3aiiH u
U3rOTOBUTb JUHAaMH4YecKoe IpOU3-
BeJleHMe MOHYMEHTAJbHOI'0 HCKYC-

TaHey xypasnei

CTBa, KOTOpOe JO/KHO OBIIO CTaThb
BOIJIOLIEHHEM JyXa HOBOTO UHTerpu-
POBAaHHOTO KypOPTHOTO KOMILIeKca
KoMNaHuU B CHHramnype CTOMMOCTBIO
4,9 wmapp. posuapoB. Ilo 3ambicay
PeiinToHa GBLIM COOPY>KEHBI FMTAHT-
CKHe XypaBJM, NONy/AspHble asuar-
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PassnekatenbHbii KoMmnnekc «lanaktnka Makao», BpunnnaHt QopTyHsi

CKHe CHMBOJIbI YIa4d U JJOJITOJIETHS,
Kak Jiy4lllee OJIMIeTBOpeHUe GpeH/a
Resorts World.

Ha cospanue Crane Dance, omHoro
13 GUpMeHHBIX aTTpakuuoHoB EDC,
6bIJI0 OTPAYeHO TPHU roja paboThl,
cBbiie 800 ThIC.HACOB, a TaKXe IIO-
Tpe6OoBaIOCh NPUBJIEUEHUE MEXK/IyHa-
pPOZLHOH KOMaH/bl 3KCNEPTOB B chepe

TeMaTU4YeCcKUX pasBiedyeHUd us 10
CTpaH.

[Ipu Bece B 160 TOHH BBICOTA XKY-
paBselt cocraBaseT 30 MeTpOB, UTO
JlelaeT KX KpPYNHeHIIMMHU B MHUpe
aHMMaTPOHHBIMHU CcyllecTBaMu. Pac-
MOJIOKEHHbIe Ha  MCKYCCTBEHHOM
OCTpOBe B raBaHU MeX/y KypPOPTHBIM
koMmIiekcoM Resorts World Sentosa

PasenekatenbHbii KoMmnnekc «lanaktnka Makao», Kpuctanne xenaHui

* 46 ¢ MAPKM, PA3BAERATEAbHbBIE LEHTPbl, OBOPYAOBAHME, AIOAU

M MaTepuKoBOM 4acTbio CHHramypa,
JKYPaBJIU «TAHIYIOT», MAILYT KPbLIbsi-
MU, a C MOMOIbI0 IIUPPOBOrO UCKYC-
CTBa NPEBPAIAIOTC B «HACTOSIIHUX»
XKypaBJiel, JKeJAIIIUX MOCETUTENSIM
Resorts World s1106BH, moJsiroyieTus u
yZauu.

Crane Dance - 3T0O TEXHUYECKOE Y/,
KOTOpOe TIepeceKaeT KyJbTYpHbIe
rpaHullbl U HM3YMJISIET TOCTeH BCex
Bo3pacTtoB. C 06paTHOM CTOPOHBI
KQKJIOTO >KypaBJisi, JeCATKU ThICIY
JIUTPOB MOPCKOH BOJbI OBIOT MYJIbCU-
pymoLeid fyroi Ha BbIcOTy fo0 13 me-
TPOB, 06pa3yst OrpOMHbIE XJIONAOLIHE
KPBLJIbsl.

3a BpeMs CBOETO CyLIeCTBOBAHUS, LIOY
Crane Dance mupoko ocBelasoch B
CMU: B MexyHapOJHBIX >XypHa/ax,
Ha TeJleBUJIeHUH, B UHTEPHETE.

[IlpumeuatesnbHo, 4yTo Crane Dance
CYUTAETC OJHHUM M3 JIYYLIUX IOy
B CuHramnype, a B 2012 roxny Resorts
World mnosyymia npecTwXHyl0 Ha-
rpaZy 3a BblAAOLINecs JOCTHXEeHHS
- «rapMOHHUYHOEe CoYeTaHHe JU3akHa,
WH)XXEHEPHOTO MCKYCCTBa M Iepefo-
BbIX TEXHOJIOTUH, [IeJIal0lKX 3Ty IO-
CTAaHOBKY IIOMCTHHE YHHUKaJbHOH U
06pa3noBoi».

Crane Dance siBJisieTcs IpUMEpPOM art-
TPaKLUOHA, CTAaBLIEr0 MOIHbBIM KYJb-
TOBBIM 00pa30M OpeH/ia U exeJHEBHO
NpYBJIEKAIOILEro ThICAYU TYPUCTOB CO
Bcel A3uu.

3a ycnexoM Crane Dance nocnesfoBanu
MHoOrMe Jipyrue npoekTsbl. B 2011 rogy
cocTosJI0Ch OTKpbITHE Galaxy Resort B
Makao, rae EDC npoexkTupoBaiv ABa
3aXBaThIBAIOIIUX  NPHUBETCTBEHHBIX
aTTpaKLHOHa /il TOCTel.

Jlng rnaBHOro aTpuyMa KasuHo, Pei-
TOH CO3JjaJ1 JIByXypOBHeBbIH GoHTaH
BpuninaHT GOpTYHBI.

[l BTOpOro aTTpakiyMoHa PelsToH
paspa6otan Kpucraaibl xeJlaHUM.
31ech rocreil JeT MOpa3vTe]bHOE
3peJidlle - TUTAHTCKHUE pa3HOILBET-
Hble KPUCTaJLJIbl, PacloJiOKeHHbIE B

@pUMOHT CcTpUT

uranTckunii skpaH SkyScreen B [TeknHe

3€pKaJIbHOM 6acce17me, Ha/Zl KOTOPbIM
MO>HO XOJHUTb IO TpéM POCKOIIHBIM
MOCTaM.

PeiinToH Takxke wu3BecTeH pa6o-
TOW Haj yauued Freemont Street
Experience, OTKpbITHE KOTOpOH B
1995 roay crajio ceHcalyeil Ha BClO
HOYb, TOJIHOCTBIO BO3POJHUBILEH
@®pUMOHT-CTPUT NOCJI€ 3KOHOMHUYe-
ckoro ynajka. Co3gaHHble Peitnto-
HOM LIOY €XXeroJlHO NPUBJIEKAIOT [0
24 MJIH. TOCETUTEIEN.

Pazpa6oTaHHbIl PeltITOHOM rUraHT-
CKU{ 3KpaH paspyUINJ CTepeOoTHIIbI
VJIWYHBIX pa3BJe4eHHUH U IpHUBeJ
K HOBOMY CHHTe3y IabJHK-apTa,
OpPUMEPOM KOTOPOro siBjsieTcs: SKy
Screen - 3pesuie AauHOHN B 250 Me-
TpoB s [IleKUHCKOTO ABOpLA.

B cBsI3U C NMOSIBJIEHUEM HOBBIX PbIH-
KOB, cdepa TeMaTHUECKUX pa3Beye-
HUH MOCTOSIHHO 3BOJIIOLMOHUPYET,
U PelinITOH Hay4duJica afanTHUpPOBaTh
CBOI0 KOMIIQaHUIO B COOTBETCTBUU C
HOC/eJHUMH TEHAEHL[UAMH.

Ha ganHbIli MoMeHT, koMmnaHust EDC
3aHUMaeT 3ac/JyKeHHOoe MeCTO B OT-
HOCHUTEJIbHO HEMHOT0OYHCJIEHHON
rpynmne OIbITHBIX W OTMeYeHHBIX
HarpajlaMy KOMIIAaHUH, CO3AA0IINX
pasBJievyeHHUs U aTTPAKLHOHbI MUPO-
Boro kJjacca. bpeng EDC - ato uH-
JUBUYaJbHbIM NOJAXOJ K KJIUEHTY,
WHHOBALUUHU U KPeaTUB CO CTPOIUM
cob6JIoleHreM O10/pKeTa U obecreye-
HHEM MaKCUMaJIbHOW QYHKIIMOHAb-
HOCTH.

B atom rogy EDC mnianupyeT oT-
KpBbITh TEMaTUYECKHUH MapK C KacKa-
JIepCKUM U BOJHBIM LIOY, My3€eHHYI0
3KCIO3UIHI0, HECKOJIBKO aTTpaKLHU-
OHOB B TOPrOBO-pasBJeKaTebHbBIX
IIeHTPax, a TakXe MPOBECTH MY3bl-
KaJIbHBIN decTUBalb.

«JTa HeBeposiTHasE  TBOpYecKas
3Heprus mnepefaeTcs BCeM 4JeHaM
Halledl KoMaHJbl», roBopuT Kpuc
CTel K, «<d HaM KaXXJblil JileHb He
TEePNUTCS NPUCTYNATh K paboTe».
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ENTERTAINMENT

DESIGN CORPORATION

“The art of designing is finding the balance between art and commerce”
Jeremy Railton

The Entertainment Design Corpora-
tion, headquartered in Los Angeles,
California, is an award-winning design
and production company that blends §
unsurpassed visual artistry, imaginative
storytelling, and technical wizardry to
create environments and experiences
that excite and amaze audiences around
the world.

Under the creative direction of president e T DAY
P (S h ey

and visionary designer, Jeremy Railton,
EDC has designed and produced ev-

to themed attractions (such as the
Crane Dance at Resorts World Sen-
tosa, Singapore, the tallest anima-
tronic attraction in the world).

Raised on a remote farm in Zimba-
bwe, Railton entertained himself
by creating puppets out of clay
and sketching the native birds and
animals from the time he was old
enough to hold a pencil; he designed

his first nature park when he was six-
teen. Educated in fine art, Railton has
brought his formidable design talents
and limitless imagination to some of
the most significant performing art-
ists, events, and productions over the
last three decades.
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“All my interests, obsessions, and talents, from painting, set and costume design,
decorating, and illustrating, to landscape architecture, farming, and eco-conser-
vation, come together when | design—and what better job is there than to cre-
ate something that makes other peoples’ lives more fun!”

Jeremy’s design career spans theatre, dance, film, TV, award shows, live concerts,
theme parks, and unforgettable retail entertainment environments.

“l was always told that | had to choose one field and stick with it” says Jeremy,
“but | could never turn down a new challenge!” Today, that diversity is one of
EDC's strongest assets and has given EDC a unique identity in the sea of talented
and creative professional companies.

Chris Stage, EDC’s Design Architect, came from an impressive background of
high-profile architectural projects before joining EDC.

“I was originally hired to serve as the Facility Design Manager on EDC’s Diamond
and Crystal attractions for Galaxy Macau” says Stage. “I was in charge of over-
seeing construction at the site. However, as the project progressed, | ended up
advising on lighting and media content as well. At one point, Jeremy even ap-
proached me with the opportunity to develop some additional design concepts
and present them to the client. Jeremy always recognizes and encourages con-
tributions beyond what your job title might suggest.

One thing about working at EDC, which I have really come to appreciate, is the
wide range of projects. As an architect, you tend to work at firms that special-
ize in a few distinct types of projects. But, here at EDC, our work covers such an
incredible spectrum of projects; it's almost like being in school again, where each
day brings a new, unique design challenge.

A lot of that variety stems from the fact that Jeremy is such a visionary when it
comes to design. Clients recognize that vision and realize that no matter what
the project; EDCis going to come up with compelling concepts to drive the over-
all design process.”
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Over the years, Railton has traveled the world as
a designer, creating huge entertainment events
in England, France, South Africa, China, South
Korea, Singapore, Saudi Arabia, Monte Carlo, Ma-
cau, Australia, and the United States.

He sees this diverse international experience as
a benefit to his company, especially in recent de-
cades that have seen the global proliferation of
themed entertainment. “Now, with a Skype call,
followed up by emails and a digital presentation
uploaded to a dropbox’, says Railton, “we have
streamlined the process so that we can work
smoothly and efficiently with our international
clients”

“The general public doesn't really understand
entertainment design’, says Railton. “It's funny,
but I'm often asked: ‘What does your company
do? Are you like an architect? Do you do the
lights? Of course, with all the different genres
that we work in, | understand the confusion.

My answer is that EDC is a design and production
firm with an endless flow of ideas and solutions.
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We pride ourselves in being able to give per-
sonal attention to the client’s needs. If a client
asks, ‘what shall | do? we are proactive with our
suggestions. If the client knows what they want,
we have the discipline to fulfill their intentions.
We are a small band of passionate, dedicated
designers, writers, and producers that love what
we do. In keeping with a small core team, we are
able to guard not only EDC’s brand, but the cli-
ents brand as well.

Any one hiring us for their project is going to get
a focused team of organized creatives. We be-
lieve by making friends with our clients we can
get inside their heads to make sure we manifest
their dream correctly, for it is only then that we
can guarantee a pleasant and enjoyable process
that delivers the best product possible. Dedi-
cated to entertaining people, we always strive to
leave behind the essential elements that evoke
future inspiration and a lasting memory with ev-
ery project.”

Once EDC's core team and client has signed off
on the concept phase of a project, Railton puts
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together an all-star, and often international, team
of providers, designers, engineers, and technical
specialists that guide the project along the tra-
jectory of construction, installation, testing and
adjusting, and the all-important training of an op-
erations team.

Richard Wechsler, an Academy Award-nominated
producer and EDC's Director of Projects, describes
the way the company approaches their relation-
ship with a client: “Our first consideration is to
listen and understand their needs and expecta-
tions. This will often involve sending our team
to meet with the client and a site visit, as well as
the study of plans and other relevant documents.
Once these parameters are understood, we de-
velop an Attraction Master Plan, a preliminary
map, that locates all the potential thematic and
entertainment elements, be it architecture, at-
tractions, show spectaculars, and / or retail envi-
ronments. The Master Plan shows how all these
elements can be integrated into a coherent guest
experience that is structured to inspire a mood of
exploration, adventure, and fun that ultimately
translates into higher per capita revenue.

Our new clients are often surprised at the
cost of attractions that range between US
1 million dollars and 70 million dollars.
However, they quickly realize, if the right
attraction is designed in the right place,
that initial capital is often off-set by lon-
ger stay times and increased per-capita
expenditures resulting in a substantial
return on investment!”

Right now, the themed entertainment
business is exploding, as developers and
entrepreneurs have come to understand
the emotional and financial benefits that
come from investing in news-worthy
public entertainment. Attractions, if cho-
sen carefully, will do more than enter-
tain—they become a powerful marketing
tool that helps to brand a location. The
eyes of the press and the public’s curiosity
bring the guests; which ultimately leads
to financial benefits. For EDC, the proof
is not only that our clients keep coming
back, but that the attractions we have
created were whole heartedly accepted
by guests and thereby become an iconic
centerpiece for each client’s marketing
strategy.”

Alex Calle is EDC’s Director of Design.
Coming from Film, Theatre and TV, Alex
brings a strong story-telling background
to the company. “In every EDC project,
says Calle, “I focus on the story. For in-
stance, on the Crane Dance, which is es-
sentially a love story between two giant
animatronic cranes, certain questions
should be raised: 'How does that part
of the design convey love? What must a
whimsical structure look like while main-
taining stability?

Jeremy was never happy being a star de-
signer of one genre and his outlook on
project diversity has made EDC the amaz-
ing company that it is. For him, design
should be multi-directional and rooted in
all types of design, be it theatrical, textile,
architectural, furniture, public art, mixed
media, film, music, attractions, or parks.

We're constantly encouraged and prodded by Jeremy to think about these
varying design modes and how they might influence a potential project. That's
why EDC’s work is so unique, it pulls from multiple design backgrounds and
from designers that have had their hand in these multiple platforms through-
out their career”

The idea of diversity within the company works at the core team level, but once
the branding and the concept is secure, Railton brings in a team of world class
specialists who focus on the projects feasibility, cost, and durability.
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Francesca Nicholas, an aspiring designer from the Dominican Republic, was a
top graduate from the Savannah College of Art and Design, one of the leading
art and design school in the world and one of the few to offer a degree for Pro-
duction Design in Themed Entertainment.

“Francesca provides an essential balance to our team’, says Wechsler, “by con-
tributing her unique point of view as well as her strong technical skills. All the
various texts, plans, videos, and illustrations that we generate in the concept
phase of our work pass though Francesca’s hands. With incredible grace under
pressure, she puts all these pieces together into clear and tastefully designed
presentations that make it easy for our clients to understand our design intent.”
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EDC's award-winning career includes The Themed Enter-
tainment Associations highest award for the Freemont
Street Experience, Titanic: The Experience, the 2002
Olympic Games Opening Ceremonies, and four Emmy

awards, however it was the Crane Dance that focused in- =

ternational attention on EDC.

EDC was commissioned by the Chairman of Resorts World
to design and produce a dynamic work of public art that
would embody the spirit of their new 4.9 Billion dollar
Integrated Resort in Singapore. Railton envisioned giant
cranes, popular Asian symbols of good luck and longev-
ity, as the perfect icon for the Resorts World brand.

The Crane Dance, one of EDC's signature attractions, was
three years in the making, required over 800,000 man

hours and employed an international team of themed

entertainment experts from 10 countries.

Weighing in at 160 tons, the Cranes stand 30 meters tall,
making them the largest animatronic creatures in the
world. Located on a man-made island in the harbor be-
tween Resorts World Sentosa and the Singapore main-
land, the Cranes “dance’, flap their wings and, via digital
artistry, turn into ‘real’ Cranes that bless Resorts World
guests with love, long-life and good fortune.

The Crane Dance is a technical marvel that crosses cul-
tural boundaries and amazes guests of all ages. From the
back of each Crane, thousands of gallons of sea water
spray up to 13 meters in pulsing arcs, thus creating the
Crane’s enormous flapping wings.

Since the Crane Dance show opened, it has attracted
enormous press and media coverage in international
magazines, TV, and, even YouTube.

In fact, The Crane Dance has been considered one of the
best shows to seein Singapore, and in 2012, Resorts World
received a prestigious award of Outstanding Achieve-
ment for “the careful blending of design, engineering,
and advanced technologies that make this production
truly unique and exemplary”.

The Crane Dance is an example of an attraction that has
become a powerful iconic branding image and attracts
thousands of tourists, from all over Asia, every day.

The success of the Crane Dance led to numerous other

commissions. When the Galaxy Resort in Macau opened

in 2011, they entrusted EDC to create two
spectacular welcoming experiences for
their guests.

For the main casino atrium, Railton cre-
ated the Fortune Diamond, a two-tiered
fountain that goes through a series of
dazzling transformations, resulting in the
magical appearance of an enormous, sev-
en meter, perfectly cut diamond.

For a second attraction, Railton designed
the Wishing Crystals. When guests enter
the day-tripper arrival atrium, they are
drawn to the spectacle of giant, colored
crystals set in a mirrored pool that can be
traversed by three elegant bridges.

As they walk around the pool on their way
to the Casino, the guests interact with the
sculptured crystals producing enchanting
harmonies as well as the symbolic images
of health, love, and good fortune.

The start of Jeremy’s digital career began
with Fremont Street, which stretches for
four city blocks in down town Las Vegas.
EDC“When | was called in by Jon Jerde,
an architect famous for pioneering the re-
vival of degrading US urban communities
in the 80's", says Railton, “my task was to
create an attraction that would entertain
visitors by bringing life to the location,
thereby turning it into a party street.

| was trying to come up with a place that
would make the street feel like a perma-
nent party environment, so | took my
inspiration from the great Italian ceil-
ing frescos of the Baroque period, who
pushed the newly discovered laws of per-
spective to the limit, and married that ap-
proach to what | was designing for MTV
on several of their shows.”

When The Freemont Street Experience
opened in 1995, it was an overnight sen-
sation, fulfilling the intent of the client
by completely reversing the economic
decline of Freemont Street. The original
shows that Railton created are still run-
ning and attract 24 million visitors every
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year.

The giant overhead screen that Railton designed broke the
parameters of street entertainment and led to a new syn-
thesis of public art, like the Sky Screen, a 250

meter long overhead viewing experience that Railton de-
signed for The Place in Beijing.

The themed entertainment business is always evolving as
new markets come into play, and Railton has learned to be
flexible in adapting his company to that ever-changing mar-
ket.

“The company model that has evolved”, Says Wechsler, “is a
very tight group of all-round designers that are the eyes and
ears of the core company. They become the guardians of the
clients’and EDC’s brand.” With this core team, EDC can cre-
ate a strong, personal relationship with clients, at the heart
of which is trust. “We relate to our clients as ‘co-creators’ so
the trust has to go both ways, especially when we get into
the original, artistic, high technology attractions, parks, and
venues that we have become famous for”

Today EDC has earned its place amongst a relatively small
group of experienced, award winning companies doing
world-class entertainment attractions. The EDC brand is:
personal attention, innovation, and creativity with close fo-
cus on budget and functionality.

For the upcoming year, EDC prospects include a Theme Park
stunt and water show, a Museum Exhibit, multiple retail at-
tractions, a master plan for an interactive theme park expe-
rience, and a music festival venue.

“The team feels this incredible creative energy,” says Chris
Stage, “and we all look forward to getting to work every day.”
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